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Question 1

Refer to Fig. 1 (Insert), a situation analysis of tourism in Nigeria, a country in West Africa.

 (a) Using the statement numbers in Fig. 1 (Insert), complete the SWOT Analysis table below, 
choosing only one statement under each heading.

One Strength of tourism in Nigeria One Weakness of tourism in Nigeria

One Opportunity for tourism in Nigeria One Threat to tourism in Nigeria

 [4]

 (b) Tourism in Nigeria is in the introduction stage of the product life cycle. 

  Describe three characteristics of this stage.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (c) Explain two reasons why travel and tourism organisations might carry out a situation analysis.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (d) Discuss the advantages and disadvantages to travel and tourism organisations within Nigeria 
of a branding campaign, such as ‘Fascinating Nigeria’.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9]

 [Total: 25] 
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Question 2

Refer to Fig. 2 (Insert), an advertisement for New Maple Holidays, a tour operator in Canada.

New Maple Holidays uses geographic and lifestyle market segmentation.

 (a) Define, using an example, each of the following:

• geographic market segment

 ...........................................................................................................................................

 ...........................................................................................................................................

• lifestyle market segment

 ...........................................................................................................................................

 ...........................................................................................................................................
 [4]

 (b) Explain three factors which a tour operator might consider when producing effective 
promotional materials.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (c) Explain two advantages to the provider of offering a package holiday.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (d) Evaluate the benefits to tour operators, such as New Maple Holidays, of using retailers to sell 
their holidays.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9]

 [Total: 25] 
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Question 3

Refer to Fig. 3 (Insert), information about tourism in Lisbon, the capital city of Portugal, a country in 
Western Europe.

 (a) Using Fig. 3 (Insert), state the following:

  (i) two characteristics of a city break holiday.

1  ........................................................................................................................................

2  ....................................................................................................................................[2]

  (ii) two likely advantages to the customer of joining an organised tour.

1  ........................................................................................................................................

2  ....................................................................................................................................[2]

 (b) Explain three likely advantages to tourists of using the Lisboa card during a stay in Lisbon.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (c) Explain why tourism providers in Lisbon might benefit from the following:

• low-cost airlines adding more routes to Lisbon

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

• a new high-speed rail link with Spain

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................
 [6]
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 (d) Evaluate the suitability of online virtual tours as a method of promotion for Lisbon’s tourist 
board, Turismo de Lisboa.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9]

 [Total: 25] 
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Question 4

Refer to Fig. 4 (Insert), information about tourism in Barbados, an island in the Caribbean.

 (a) Using Fig. 4 (Insert), suggest the following:

  (i) two reasons why the Barbados Arts and Crafts Experience campaign was launched.

1  ........................................................................................................................................

2  ....................................................................................................................................[2]

  (ii) two reasons for the likely appeal of the Barbados Arts and Crafts Experience product to 
customers.

1  ........................................................................................................................................

2  ....................................................................................................................................[2]

 (b) Explain three factors that influence the choice of location for travel and tourism products, 
such as the Barbados Arts and Crafts Experience.

1  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

2  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

3  ................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[6]
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 (c) Explain why the following pricing policies might be suitable to attract new customers to the 
Barbados Arts and Crafts Experience:

• promotional pricing

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

• variable pricing

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................

 ...........................................................................................................................................
 [6]
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 (d) Discuss the impact of competition when determining a pricing policy for a tourism product, 
such as the Barbados Arts and Craft Experience.

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...................................................................................................................................................

 ...............................................................................................................................................[9]

 [Total: 25] 
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